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Application: 18/01223/ADV Township: Pennines Ward: Wardle & West 
Littleborough

Appeal Reference: APP/P4225/Z/19/3220778 Decision level: Delegated

Site Address: LIDL, Stockton Street, Littleborough

Proposal: 1 no. internally illuminated 7.5m high totem sign

Applicant: LIDL UK GmbH Agent: Rapleys LLP

Planning Inspectorate Decision: Appeal Dismissed – 30th April 2019

 The application sought consent for the display of a 7.5m high totem or ‘pylon’ sign 
on a landscaped area on the corner of Stockton Street and Church Street (A58). 

 Consent was refused by the Council on the basis that due to its size and scale, 
siting and method of illumination the totem sign would be an overly prominent, 
strikingly commercial and incongruous addition to the street scene that would be 
out of keeping with the immediate setting and the overall character and 
appearance of the area. 

 Following the refusal of consent, and prior to the store opening, LIDL installed the 
sign and the Inspector was afforded the benefit of assessing the sign in situ.

 The Inspector agreed with the Council that the surrounding area has a mixed 
commercial and residential character and appearance and that whilst there were 
existing totem-style advertisements, at both the car wash and Texaco petrol 
stations, on Church Street, these advertisements were set within a different 
context due to being located on forecourts, whilst the LIDL totem was located a 
notable distance from the supermarket, on a separate parcel of land.

 The Inspector noted that the built environment surrounding the site has an open 
and spacious character that positively contributes to the wider street scene. 
Hence the advert is within a relatively open and exposed setting. The Inspector 
found that the sign, by reason of its size and location, was an unduly prominent 
and intrusive feature that adversely affects the amenity of the site and its 
surroundings.

 The Inspector also found that the effect of the totem advertisement on the visual 
amenities of the site is compounded by the proliferation of additional 
advertisements in the immediate vicinity of the site, with the LIDL sign only adding 
to the clutter and exacerbating the situation. Accordingly, the sign was considered 
to conflict with Policies P2, P3 and DM1 of the Core Strategy and the NPPF.

 The Inspector dismissed the appellant’s contention that matters such as the 



company’s promotion of standardised signs and the need to identify the store to 
attract customers provided justifications which would outweigh the harm to 
amenity.


